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CHANGING FACES 

Ingrid Arauco, 
from Wilming-
ton, Delaware, 
joins the Music 
Department as an 
associate profes-
sor. Ingrid grad-
uated with hon-
ors in music (vio-
lin performance) 
from Goucher 
College. She studied under well-known com-
poser George Crumb and earned a Ph.D. and 
M.A. in music composition at the University of 
Pennsylvania. Her previous teaching positions 
include honors examiner in music at Swarth-
more College and associate professor and lectur-
er at the University of North Carolina at 
Chapel Hill. She has also received numerous 
awards, including winner of the New Music 
Delaware Regional Composers Competition 
and the Hotkamp/American Guild of Organists 
Award for Organ Composition. She has per-
formed at a wide range of venues, from Santa 
Fe and Atlanta to overseas, including the Sala 
Cultural in Barcelona, the Oundle School 
Chapel in England and the Baptist College in 
Hong Kong. 

Leanne Cole is 
the athletic 
department's new 
multicultural 
recruiting and 
administrative 
intern. Cole 
works closely with 
the admission 
office to make 
contacts in high 

schools with strong minority student represen-
tation in order to identify prospective Haver-
ford students. She has a bachelor's degree in 
sociology and a master's degree in history from 
Washington College. Her undergraduate thesis 
focused on the University of Maryland's affir-
mative action admissions. 

Stephen T. Curwood joins Haverford's Board 
of Managers. Curwood is the creator, executive 
producer and host of National Public Radio's 
(NPR's) award-winning weekly environmental 
news journal, Living on Earth. He is also host 
of National Public Radio's World of Opera and 
a lecturer in environmental science and public 
policy at Harvard University. His education 
includes an A.B. from Harvard College and a 
diploma from Westtown School. In the past he 
has worked as a host of NPR's Weekend All 
Things Considered, as a producer for the PBS 
series The Advocates and as managing editor of 
the Bay State Banner, where he shared a 
Pulitzer Prize for Public Service. He is the 
founding president of the World Media Foun-
dation, Inc. He is also a member of Friends 
Monthly Meeting at Cambridge, Mas-
sachusetts, and an attendee at Dover Friends 
Meeting in Dover, New Hampshire. 

Joseph Timothy 
"J.T" Duck has 
been appointed 
Assistant Director 
of Admission. A 
1999 Haverford 
graduate, Duck 
recently served as 
an Admission 
Counselor. Dur-
ing his Haverford 

years, he worked as a group leader for the 
Housing Outreach Action Program, in which 
he coordinated 12 students' volunteer effort to 
rebuild a Baptist church destroyed by arson. 
He also served as President of the Bisexual, 
Gay, and Lesbian Alliance. 
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coordinator. Ham has a bachelor's degree in 
English from Trinity College and a master's of 
business administration from Sacred Heart. As 
student activities coordinator, Ham assists and 
advises student groups, acts as a representative 
to a student panel that addresses alcohol policies 
and procedures and publishes an annual stu-
dent activities guide. She helps students with 
the logistics of planning events such as schedul-
ing, fundraising and working with on- and off-
campus resources. 

Robert Killion 
has been appoint-
ed Associate 
Director of 
Admission. Kil-
lion is familiar 
with the position. 
He has worked as 
Assistant Dean of 
Admission at 
Amherst College, 
and before that as Assistant Director of Admis-
sion at Colorado College. A graduate of Grin-
nel College, Killion first worked as Director of 
Administration at the International Center for 
Community Journalism in Grinnel, where he 
planned and led groups of international stu-
dents on study tours in the US. He also 
returned to his alma mater at one point and 
worked as Coordinator of International Admis-
sion. 

Evelyne Laurent-Perrault is the new coordina-
tor of multicultural programs. Laurent-Perrault 
will work with 
students to sup-
port their efforts 
toward diversity 
and cultural plu-
ralism at Haver-
ford. She will 
help to develop 
programs and 
manage student 
activities, includ-
ing freshman orientation programs such as the 
Tri-Co Summer Institute for Students of Col- 

Amy Ham, a for-
mer student gov-
ernment advisor 
and program 
assistant at Sacred 
Heart University 
in Fairfield, Con-
necticut, has been 
named the stu-
dent activities 
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or. After earning an undergraduate degree in 
biology from the Universidad Central de 
Venezuela, Caracas, Laurent-Perrault worked 
for the Latin American and Caribbean Desk of 
the American Friends Service Committee in 
Philadelphia while taking graduate courses in 
visual anthropology at Temple University. She 
has also worked with Taller Puertorriqueno, 
Inc., a Latino arts and culture organization in 
north Philadelphia. 

Xing Li comes to 
the Haverford 
Fine Arts Depart-
ment as an assis-
tant professor. 
Ying graduated 
from the Anuhi 
Teachers Univer-
sity in China in 
1977 and later 
finished her 

M.F.A. at Parsons School of Design in New 
York. She has taught at the International 
School of Art in Italy and as an assistant profes-
sor of fine arts at Anuhi Teachers University. 
Her large repertoire includes abstract, landscape 
and oil painting, as well as calligraphy. For her 
work, Li has earned several awards, including a 
gold medal at New York's Emerging Artists 
Exhibition and first prize in an Oil Painting 
Exhibition at the Museum of Art in China. 
Her work was showcased at the Rike Center 
Gallery in Dayton, Ohio, from October 3 
through November 3 and at the Elsa Mot Ives 
Gallery, October 10 through November 11. 

Zolani Philemon 
Ngwane joins the 
Anthropology 
Department as an 
assistant profes-
sor. With an 
M.A. and Ph.D. 
in anthropology 
from the Univer-
sity of Chicago 
and a master's of 

sacred theology from the Chicago Theological 
Seminary, Zolani has worked in a variety of 
arenas. Most recently, he taught at the Uni-
versity of Chicago. He has also worked as 
director of the Black Theology Project — an 
organization that explores political endeavors 
for South African black churches — and 
director of the National Youth Leadership 
Training Program, connected which the Joint 
Education Council of Christian Churches in 
South Africa. Further, Zolani has written 
extensively about issues ranging from South 
African religious history to environmental 
concerns in forest preserves. He is fluent in 
four South African languages — Xhosa, Zulu, 
Sotho and Afrikaans — and reads German 
and French. 

Hunter R. 
Rawlings, III 
`66 joins Haver-
ford's Board of 
Managers. 
Rawlings is Pres-
ident of Cornell 
University. He 
is also professor 
of classics at 
Cornell. Hunter 
was previously 
President of the University of Iowa from 
1988 to 1995, following thirteen years as a 
professor and administrator at the University 
of Colorado. While at Haverford he majored 
in classics and received his B.A. with honors 
in 1966. He also played varsity basketball 
and baseball. He earned his Ph.D. in Classics 
in 1970 from Princeton University. At 
Princeton, Hunter was a Woodrow Wilson 
Fellow and National Defense Education Act 
Fellow. He was elected a member of the 
American Academy of Arts and Sciences in 
1995. He was a member of the Board of 
Directors of the American Council on Educa-
tion and currently serves on the Executive 
Committee for the Selection of Mellon Fel-
lows in the Humanities. He chaired the Gov-
ernor's Commission on Foreign Language 

Studies and International Education for the 
state of Iowa from 1998 to 1991 and was a 
member of Iowa's Economic Development 
Board. He also chaired the Council of Ten, 
presidents and chancellors of the Big Ten Con-
ference and was a member of the Presidents' 
Commission of the NCAA from 1993 to 1995. 
His stepdaughter, Ashley Pierce, is a member of 
the Haverford class of '93, and his nephew, M. 
Colston Jones, is a member of the class of '01. 

Rene Rosa, Jr. 
has been appoint-
ed Assistant 
Director of 
Admission. He 
has most recently 
worked at the 
Congreso de Lati-
nos Unidos in 
Philadelphia, 
coordinating the 

Latino Communi-
ty Learning Center's Adult Education pro-
grams, including recruitment, interviewing and 
orientation of potential students. He has also 
taught ESL to adults in the Mesa Public 
Schools in Arizona, and science, English and 
health to high school students at the Kachina 
School. In addition, he has participated in the 
Head Start Program, which offers learning 
experiences for preschool children of the adult 
students in the literacy program. 

Brian Walter has 
been appointed 
Assistant Director 
of Admission. A 
1997 graduate of 
Haverford Col-
lege, Walter has 
worked as Assis-
tant Director of 
Admissions at 
Ursinus College 
and as a teacher and coach at the Sports Chal-
lenge Leadership Program. While a student at 
Haverford, Walter captained the Varsity base-
ball team and worked at the Sports Information 
Office. 
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AT HAVERFORD 

ACADEMIC UPDATE 

Jerry Gollub, professor and chair of physics, 
is co-chairing a major study for the National 
Research Council on Advanced High School 
Math and Science. Furthermore, three of his 
students, Mark Buckley '01, Greg Dobler 
'01, and Dave Schalk '01 will present papers 
on particles in fluids, transient mixing in thin 
liquid layers and flow of granular material, 
respectively. Schalk's paper will be delivered 
orally by former post-doc Wolfgang Losert at 
a November meeting of the American Physi-
cal Society. Schalk is co-author. Buckley and 
Dobler will present their own work. Their 
papers are based on research done in the lab 
over the summer of 2000. 

Also, the National Science Foundation 
awarded $117,994 to Haverford for the pro-
ject, "RUI: Granular Materials, Fluid Mixing, 
and Related Nonlinear Phenomena," which 
will be directed by Gollub. The grant will 
continue for three years, contingent on the 
progress and funds of the NSF. 

Danielle Macbeth, professor and chair of 
philosophy, was recently awarded an ACLS 
Frederick Burckhardt Residential Fellowship 
for the Academic Year 2002-'03. The fellow-
ship gives her an opportunity to apply infor-
mation she gathered about 19th-century 
German mathematician Gottlob Frege, to 
develop a greater understanding of judgment 
in math and natural sciences. In addition to 
her fellowship, Macbeth also presented two 
papers, "An Antinomy of Judgment: Bran-
dom and McDowell" (May 2000) and 
"When Derivations Explain Logical General-
ity and Fruitful Proofs" (July 2000) in Austria 
and Hungary. 

Phil Meneely, professor of biology, high-
lighted the 1.7 million-dollar grant endowed 
by the Howard Hughes Medical Institutes. 
The grant is aimed at a variety of programs, 
including one for faculty development in 
bioinformatics (Human Genome Project), 
outreach to high schools and medical schools 
and students research. It is the largest grant 
given to any college by that organization. 

The Packard Foundation also awarded one 
million dollars to the biology department for 
research in nanotechnology. 

Judy Owen, professor of biology, directed 
a symposium in May, 2000, for the National 
AAI Education Committee. The sympo-
sium, "So You Want to Work with Under-
graduates," provided training and support to 
graduate students and postdoctoral fellows 
interested in doing research and teaching 
undergraduates at primarily undergraduate 
institutions (Pills). Also in June, Owen pub-
lished a paper, "Disparity in the kinetics of 
onset hypermutation immunoglobulin heavy 
and light chains" in Immunology and Cell 
Biology. 

In July, 2000, Bruce Partridge, professor 
of physics, gave a lecture on cosmology and 
general relativity specialists at a millennial 
meeting in Rome. Partridge has also been 
re-elected Education Officer of the American 
Astronomical Society. 

Jennifer Punt, professor of biology, over-
saw a T-lymphocyte study, co-authored by 
two of her undergraduate students, Peter 
Ebert '00 and Josh Baker '01. The study, 
entitled "Immature CD4+CD8+ Thymo-
cytes do not Polarize Lipid Rafts in Response 
to TCR-Mediated Signals," involves the dis-
similar behavior of mature and immature 
T-cells in response to T-cell receptor stimula-
tion. A follow-up to a study of Viola et. al. in 
1998, the T-lymphocyte study will be pub-
lished in the November 15 issue of the Jour-
nal of Immunology. 

Wendy Sternberg, professor of psycholo-
gy, has published three pieces with a variety 
of colleagues. "Sex-dependent Components 
of the Analgesia Produced by Athletic Com-
petition" (Sternberg, WE, Bokat, C., Kass, 
L., Alboyadjian, A. & Gracely, R.H.), pub-
lished in the Journal of Pain, was an exten-
sion of the senior thesis project compiled by 
Christina Bokat '99, Leland Kass '99, and 
Adam Alboyadian, '99. The paper investigat-
ed the effects of an athletic competition and 
two laboratory manipulations on the pain 
responses demonstrated by college students of 
both sexes. Sternberg conducted another 
investigation, entitled "Sex Differences in 
Thermal Nociception and Morphine 
Antinociception in Rodents Depend on 

Genotype," with colleagues at the University 
of Illinois. Published in Neuroscience and 
Biobehavioral Reviews, the piece investigated 
the differences in pain and pain-reducing 
responses to morphine in laboratory animals. 
A third study, "Experimental Studies of Sex-
related Factors Influencing Nociceptive 
Responses: Nonhuman Animal Research" 
(Sternberg, WE & Wachterman, M.), was 
published as a chapter in Sex, Gender, and 
Pain: From the Benchtop to the Clinic by 
IASP Press. Written by Sternberg and recent 
graduate Melissa Wachterman ('00) the essay 
reviewed writings on sex differences in pain 
and stress-induced analgesia. 

Steve Wasserbaech, visiting assistant pro-
fessor of physics, has recently given a couple 
of lectures. He spoke of "Physics Highlights 
from LEPs," a review talk given at the second 
annual meeting of the Northwest Section of 
the American Physical Society, in May of 
2000. In July, he presented "Review of B 
Hadron Lifetimes and the Width Difference 
of DeltaGamma (Bs)," a review talk given at 
the fourth international conference on 
Hyperons, Charm and Beauty Hadrons in 
Spain. 

Willie Williams, professor and chair of 
fine arts and curator of photography, has sev-
eral exhibitions showing currently. The 
African American Museum of Art in 
Philadelphia is presenting 14 of his pho 
tographs in an exhibition at the end of 
September. Williams' work is also being 
showcased in the Smithsonian exhibition, 
"Reflections in Black: A History of Black 
Photographs 1840 to Present," at America's 
Black Holocaust Museum in Milwaukee. The 
Exhibition will travel for the next four years 
to 15 venues around the country including 
the Detroit Institute of Arts, Stedman 
Gallery-Rutgers University, Studio Museum 
Harlem and the Virginia Historical Society. 

In March of 2000, the Society of Photo-
graphic Editions selected Williams as treasur-
er for 2000-01. Last year, Williams served as 
the vice-chair. 
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NOTES FROM THE ALUMNI ASSOCIATION 

Dear Fellow Alumni, 

A I begin my tenure as president 

of the Alumni Association, I thought 

I'd revive the tradition of writing a 

column in the magazine to keep you 

up to date on the Association's gover-

nance. I am happy to report that the 

Alumni Associaton Executive Com-

mittee (EC) has recently restructured 

itself in order to serve you and the 

College better. All members of the EC now have a region of the country 

where they will help to coordinate alumni volunteers. We hope this will 

insure that those of you who have offerred to help with social events, career 

networking, admissions interviews, class newsletters, and annual giving are 

able to contribute your time and talents. 

If you are interested in getting involved in alumni activities, or if you 

have suggestions about how to enhance alumni programming in your area, 

please contact me or anyone in the Alumni Office (alumni@haverford.edu  

or (610) 896-1004.) 

Sincerely, 

Eva Osterberg Ash '88 
President, Alumni Assoc 
eva.ash@esc.edu  
(631) 754-4625 (h) 

ALUMNI WEEKEND 2001, 
JUNE 1-3 

Mark your calendars! All alumni are 
invited to celebrate Alumni Weekend. 
Classes ending in a "1" or a "6" will 
hold official reunions. Look for the 
Reservation Booklet in April 2001. 

ALUMNI WEEKEND 2000, 
AWARD WINNERS 

The following awards were presented 
during Alumni Weekend in May 2000: 

Haverford Award for Exemplary 
Community Service: 

John C. Whitehead '43, 
David Baird Coursin '40 

Alumni Award for Exemplary 
Service to Haverford College: 

Christopher E. Dunne '70 

Sheppard Award for Exemplary 
Service in Alumni Activities: 

Rufus C. Rudisill '50 

Perry Award for Exemplary Service 
in Fundraising: 

Thomas H. Bonnell '66 

Macintosh Award for Exemplary 
Service in Admissions: 

Howard B. Prossnitz '73 

Kaye Award for Exemplary Service 
in Career Development: 

John S. Kromer '71 
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AT HAVERFORD 

Nominations are now being taken for 
the 2001 Awards to be presented during 
Alumni Weekend '01, June 1 — 3. For a 
detailed description of the awards, 
please see the Alumni Awards section 
on the Haverford website, wvvvv.haver-
ford.edu. Submit nominations to the 
Alumni Office, 610-896-1002 or alum-
ni@haverford.edu. 

LAMBDA LIST SERVER 

Lambda, the Alumni Association's net-
work of gay, lesbian, bisexual, transgen-
der, and other interested alumni has 
started an email list server. To sub-
scribe, send the following message to 
listproc@haverford.edu:  subscribe 
lambda-alumni, your name and class 
year. For more information about this 
and other Lambda activities, please con-
tact the Alumni Office or Theo Posselt 
'94, tposselt@dc.com. 

CAMPAIGN KICK OFF 
EVENTS 

In celebration of the "Educating to 
Lead, Educating to Serve" Campaign, 
kick-off events are being planned in 
cities across the country. Watch for 
your invitation to the event in your city. 

HAVERFORD ALUMNI TRIP 
TO ITALY — SOUTHERN 
SPLENDOR 

You are invited to join Curt Cacioppo, 
Professor of Music and Violet Brown, 
Director of External Relations for the 
second Haverford alumni trip to Italy, 
June 6 to June 19, 2001. Look for your 
invitation with complete itinerary and 
reserve early. 

SCARLET SAGES — CLASSES 
WHO HAVE CELEBRATED 
THEIR 50TH REUNION AND 
BEYOND  

Members of the Scarlet Sages are invit-
ed to submit written histories of their 
time at Haverford for archival purposes. 
If you would like to provide us with an 
idea of what Haverford was like when 
you were here, please send submissions 
to the Alumni Office. 

ANNUAL GIVING SECURE 
WEBSITE NOW AVAILABLE 

Alumni, family and friends may now 
make credit card gifts (Visa, Master-
Card and American Express) to the 
College via a secured site. From the 
Haverford website, www.haverford.edu, 
click on the Alumni button to find the 
link for Secure Online Giving. For 
more information contact Director of 
Annual Giving Emily Davis at 610-
896-1129 or edavis@haverford.edu. 

EMAIL FORWARDING 

The Haverford College email forward-
ing service provides a permanent email 
address no matter how often you 
change email providers. This free ser-
vice establishes a link between the Col-
lege's mail server and your local email 
provider. Email received at Haverford 
is instantly forwarded to you. When 
you register for this email forwarding 
service you will also be given the oppor-
tunity to have your email address 
included on an online directory avail-
able to the Haverford community. For 
more 
information, visit the College web site 
wwwhaverford.edu  and follow the but-
tons to the alumni home page and 
email forwarding, or contact the 
Alumni Office at 610-896-1004. 

HAVERFORD GOLD 

Haverford is pleased to announce the 
formation of an exciting new alumni 
organization, Haverford Graduates of 
the Last Decade (GOLD). Social 
events both on campus and throughout 
the country will work to bring this 
group, as well as current students 
together. Events especially for younger 
alumni will become part of Alumni and 
Family Weekends... 

Possible events include: 
1. Softball games with current students 

and other sports events. 
2. BBQs for young families. 
3. Social gatherings. 
4. Community Service projects. 

GOLD will work to foster, improve, 
and maintain the close ties that recent 
graduates have with Haverford. GOLD 
will present an exciting and relaxing 
atmosphere to maintain old friendships, 
create new ones, and assist in fostering 
well with current students, faculty and 
staff. 

To make this all work, we need 
YOUR help!!! GOLD needs alums like 
you to get off to a flying start. Please 
contact Haverford with your com-
ments, suggestions, and ideas today!!! If 
you are interested in the planning for 
Haverford GOLD, or any other please 
contact Sandra Johnson in the Office 
of External Relations at 
sjohnson@haverford.edu  or 
610-896-1143. 
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IN MEMORIAM 
STEVE RAIBLE, 
the 6'9" rock-climbing, beer-brewing, physics 
major, died on July 29, 2000, one semeseter 
shy of graduating. All of you who knew Steve 
know what an awful, inexplicable trick of fate 
this is. Steve was one of those beautiful, gen-
tle people who few of us are, but most of us 
would like to be. That he should be the first 
friend of mine from Haverford to die is 
incomprehensible to me—cosmic mistaken 
identity. 

Steve died doing something that he loved: 
rock-climbing. He wasn't a novice by any 
means. He was an outdoorsman, hiking and 
climbing mountains all over the country. 
During our junior year, Steve felt the need to 
distance himself from academia, to get his 
head clear and focus on what he wanted to 
do. While he took a semester off, he hiked 
and climbed the Rockies, guiding groups of 
kids and teaching them to love one of his 
passions. It seems like a cruel joke that this is 
how Steve left us, an incongruous mixing of 
joy and tragedy. I only hope that up until the 
end, Steve was enjoying himself. 

I met Steve right at the start of freshman 
year, when we were Customsmates. As we 
moved our things into Barclay, we exchanged 
greetings in a daze, overwhelmed by the occa-
sion. I heard him coming down the hall and 
turned around to greet him. I vividly recall 
having to look straight up in order to look 
him in the eye as we said hello. He hadn't 
even finished growing then. 

Steve and most of the other guys on our 
hall got addicted to the computer game War-
craft that year, and tournaments were leg-
endary. At four in the morning, I could hear 
the players running back and forth, scream-
ing taunts and insults to each other as they 
took turns winning and losing. When the 
games ended, half the time they'd just sit up 
until dawn hanging out. Steve could never 
resist a good conversation. It was comforting 
to know that I could wake up bored and 
unable to sleep in the middle of the night 
and go chat with Steve, even if he was talking 
about his Ogre-Mages. 

He made great beer, too. He and Matt 
Rice brewed up a huge batch of a very primi-
tive beer that they christened "Black Squirrel 
Stout." I think I enjoyed the stuff—and more 
of it—than anyone. Years later, Steve was 
embarrassed at the mention of the stout, hav-
ing since learned how not to make chocolate-
thick beer. I don't know if I ever convinced 
him, however passionately I argued, what 
good beer it was (although I have to wonder 
if they meant for it to taste like burnt choco-
late). 

Anecdotes aside, my memories of Steve 
are of a truly kind person. He was not given, 
like most people I know, to sarcastic com-
ments about others. Sure, he let one go every 
now and then, but it wasn't a habit, and he 
looked a little ashamed—for both our  

sakes—whenever I got into a rant about peo-
ple who'd irritated me somehow. He was the 
most easy-going guy on our hall; there was a 
serenity about him that I envied. Being 
around him made you want to be a better 
person. That, I think, was Steve's most 
admirable quality. 

Remember Steve's wonderful character, 
and his bright, grinning eyes on either side of 
the hawklike nose — I can't really compre-
hend the loss. Steve was too alive, too vital to 
just not be here anymore. And although we 
all know that life is not the fair deal we expect 
it to be sometimes, I can't help but point out 
that of all the people I have known at Haver-
ford, Steve Raible least deserved to go this 
soon. We miss him already. 

— Dan Gilman '00 
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AT HAVERFORD 

Lett 
Let me assure you that the Loganian Library is NOT in the Free Library of Philadelphia. 
You will find it well cared for in the Library Company of Philadelphia, founded in 1731. 

Yours, 
Eda Nelson Halberstadt, 
widow of Robert Halberstadt '30 

Todd Larson's article "Hollywood Squares" (Spring 2000) contains the following passage: 

"There's a different style of ethics and morals in Hollywood," says Gary Mezzatesta '80. 
"It's a smoke-and-mirrors kind of business. It's hard to trust people, and it leads to a lot of 
misunderstanding. Basically, what my clients pay me to do is understand that, to help them 
navigate through this world." 

A different style of ethics and morals? Only if the game of seeking to maximize satisfaction 
of self-interest under conditions of competition with similarly motivated players can be 
considered a moral enterprise. Mezzatesta's statement is a display of bad faith, as is Larson's 
claim that none of the "Hollywood Squares" he interviewed for his article are "the least bit 
slimy." 

Sincerely, 
Jennifer Case '87 

I was pleased to see the feature on "Coming Out at Haverford" in the Fall 1999 issue of 
the alumni magazine. As I was perusing the Spring 2000 issue, I was happy to see Harvey 
Freeman's thoughtful letter on the piece. 

What a rude shock was it then to read a letter from my classmate, Claudio Salvucci, 
railing against a "glowing paean to homosexuality." Of course Mr. Salvucci is entitled to the 
expression of his opinion. In fact, I am even glad that the editors published this letter, 
because such ugliness needs to be exposed to the light of day so that it may be challenged. 

First, the question of whether homosexuality or heterosexuality is innate — a "freely willed 
act" — strikes me as entirely irrelevant to a critique of this profile. I do not think any of the 
contributors was attempting to justify his or her sexual orientation. Why should they? Sec-
ond, I am unclear upon what grounds Mr. Salvucci asserts that "it is impossible to be 'ful-
filled' in any true sense by acting upon homosexual inclinations." Assuming that he is not 
privy to new psychological studies on this issue which completely reverse the conclusions of 
the American Psychological Association, it seems that his claim is based either on his own 
superficial observations or the writings of fanatical ideologues. From my own experience, I 
can testify that my many gay and lesbian friends seem no less emotionally fulfilled than such 
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self-described heterosexuals as Mr. Salvucci. However, many do feel unfulfilled that they 
are excluded from such fundamental civil rights as marriage. Given his feelings that the 
"sexual faculty is a wonderful and holy gift [which] cannot be realized outside the marital 
bond," I can only hope he is fighting for the right of gays and lesbians (many of whom feel 
precisely as he does) to attain legal marriage. 

Mr. Salvucci's letter offers a spurious appeal to morality and religious orthodoxy in 
defense of his position. According to my moral convictions, bigotry rather than sexual ori-
entation is the truly immoral lifestyle, which leads down "a path of emotional turmoil." 
And I know my feelings are shared by (gay and straight) deeply devout Christians, Jews, 
Muslims, Buddhists and practitioners of other faiths (as well as many profoundly moral 
atheists and agnostics). Mr. Salvucci has a monopoly on neither piety nor morality. 

I remain proud to see the Haverford Alumni magazine champion the best values of the 
Quaker religious tradition and the American civic tradition by publishing "Coming Out at 
Haverford." And I am reassured in the knowledge that Mr. Salvucci's letter will rest in the 
future alongside those which have appealed to morality and religious devotion to justify such 
abominations as the persecution of Jews, the enslavement of Africans and the subjugation of 
women. 	 • 

Elun Gabriel '93 

I have been impressed by Eric Sterling's work on drug policy issues fora ong time and 
never had any idea that he was a fellow Haverford alumnus. It is hard to change drug 
policies in a more humane direction because it is such an emotional issue, and few people 
dare to question the morality and efficacy of a punitive approach to drug control. However, 
I think that things will slowly change in a more positive direction, and Eric Sterling's 
critique of current drug policy will become widely accepted. 

Malcolm Litowitz '86 
Northbrook, Illinois 
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STERS DEGREE 
RTH? Excerpt from Wilbert Braxton's 

• This I Remember 

W T IS A 

My studies during my year at Haver-
ford centered on mathematical physics, 
modern physics, electricity and mag-
netism, electrical engineering, and evo-
lutionary biology. The academic work 
was a notch or so above that at Guil-
ford. Even so, I made A's and B's in all 
subjects except mathematical physics, in 
which I made a C. The requirement for 
a master's degree was all A's and B's. 

While disappointed that at the end 
of the first semester I had not qualified 
for a master's degree, I approached the 
second semester without tension and 
with determination. My way was paid. 
Why not make the most of this oppor-
tunity? I got satisfaction out of doing 
library research for a paper of mag-
netism. I found particularly pleasant 
my thesis work on surface tension, in 
which I spent many enjoyable hours of 
the second semester measuring the sur-
face tension of water at various tempera-
tures, of salt solutions at various concen-
trations, and of several liquids. I used 
three different methods for measuring 
surface tension: first, a ring tensionome-
ter, which measured the surface tension 
directly; second, capillary tubes, which I 
made myself; and third, a liquid drop 
method, using a special glass tube for 
forming the drop. This work was very 
satisfying. 

It is significant that I did not waste 
the second semester. Even so, I was 
completely surprised at the telephone 
call I got at the graduate house a couple 
of days before commencement while 
still in bed early one morning. It was 
from Dr. Sutton, head of the physics 
department. He asked me to come 
immediately to his office. I had no idea 
why he wanted to see me — at eight a.m.  

especially. As I walked into his office he 
said, "Wilbert, why have you not paid 
your twenty dollars for your diploma?" 
Seeing the twinkle in his eyes, I said, "I 
believe you know the answer to that ques-
tion, since it was in your course that I 
made a C, which disqualified me for a 
master's degree. And in the second place, 
I don't have twenty dollars." These were 
still the Depression years. Dr. Sutton 
knew my financial condition, as I had 
baby-sat for his family. 

Dr. Sutton said, "Well, I want to tell 
you that at the faculty meeting last night 
we considered your academic situation 
and agreed that you really have earned a 
master's degree in physics. And further-
more, ten professors put up two dollars 
each to cover the cost of your diploma. 
Can you get a cap and gown?" I was sur-
prised and elated, though I had little 
more than the $1.50 needed to rent a cap 
and gown. 

The first twenty dollars I earned after 
graduation went to repay the ten profes-
sors who put up the money for my diplo-
ma. Jobs were scarce in 1933, but I 
found work in the pea fields of the Del 
Monte cannery near Rockford, Illinois. 
My year at Haverford had hardly pre-
pared me for the heavy physical work 
required for forking the crushed green 
pea vines away from the shellers after the 
peas had been removed from their pods. 
But I was a farmer's son and knew how to 
use a pitchfork. Since I was paid twenty-
five cents an hour, it took me eighty 
hours of exhausting physical labor to earn 
the money to repay those professors who 
had advanced me my diploma fee. 

The registrar, Pliny Chase, received 
the money but was under instructions 
not to give me the names of the profes- 

Wilbert Braxton '33 

sors. Nine years later, when I asked for a 
transcript, Mr. Chase wrote and said that I 
was the one graduate of Haverford he'd 
hoped would never ask for a transcript 
because, when the registrar's office was 
moved, some of my records were lost. He 
made a special effort to balance the loss, 
again giving favorable attention to me. 

Sixty-three years after earning my mas-
ter's degree, I sent a one-thousand-dollar 
contribution to Haverford and described 
the way in which I earned my degree. As I 
look back on it, I am pleased to realize 
that the Haverford faculty believed that 
rules were set up as guidelines, not as 
rigidly enforced requirements. Thus it is 
that I have a master's degree from Haver-
ford College dated in the year 1933. 
Forty-three years later, in 1976, this same 
Haverford College awarded me the degree 
of doctor of laws honoris causa. 
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WHY? 
by Tom Tritton 

I t's a simple question that recollects the leg-
endary story of a philosophy final exam, which in 
its entirety comprised the question: Why? Clever 
students who expounded at length on the mean-
ing of life and the deeper mysteries of the uni-
verse were rewarded with good marks on the 
exam. However, the professor also gave full credit 
to any student who answered simply: (a) why 
not? or (b) because. Why did the professor do 

that? I suspect she or he trusted that brief but 

pointed answers from thoughtful students could 
encompass many layers of truth. 

Why? is certainly a basic question. I'm in the 
habit of asking Why? often and at many levels, 
and really seeking to live the answers. They may 
be long and complex or just a few words. 

A major matter before our community at pre-
sent is our decision to embark on the largest capi-
tal campaign in College history. Our goal is 
$200 million dollars, over half of which is for 
permanent endowment. Student scholarships, 
faculty development, and the building of pro-
grammatic elements for integrated learning expe-
riences are at the heart of the answer to: Why 
Haverford? and Why Now?. There is no doubt 
that the campaign will enhance the College 
immeasurably, and propel us to the next level of 
high accomplishment. 

So a short answer to the why? of the campaign 
is simply: Haverford is seriously undercapital-
ized. This is a polite accountant's way of saying 
that we're accustomed to doing more with less. 
When we compare ourselves to peer institutions, 
it is evident to all who know about the College 
that we do amazingly well with the resources we 
have, and that's a virtue. But its not as effective 
as doing more with more. 

Yet there's a more comprehensive way to look 
at the capital campaign: to focus beyond the 
College's need for resources to the important way 
in which our existing assets undergird the intan-
gibles that make Haverford the special place that 
it is. In thinking about this essential Haverford I 
find myself returning to the themes of my inau-
gural remarks from the fall of 1997, namely that 
Haverford College is characterized by these essen-
tial qualities: we are at once, an intellectual com-
munity, an intentional community, and a princi-
pled community. 

Those who have experienced Haverford need 
no reminding: Haverford is an intellectual com-
munity that has no upper bound. It's the same 
now as it has been throughout the College's his-
tory. We sport a rich and rigorous curriculum 
that matches any in the land. We cultivate an 
environment for discovery that allows both stu-
dents and faculty to explore the full realm of 
human thought and imagination. We encourage 
a diversity of thought, ideas, and peoples that 
enliven the core intellectual pursuits that are at 
the heart of an institution of higher learning. A 
passion for scholarship prevails at Haverford just 
as it should in any place that lays claim to the 
primacy of the life of the mind. 

So the first long answer to the Why? of the 
campaign is that we want to focus – indeed we 
need to focus – on the intellectual life of our 
community. The sense of intellectual vitality 
and ferment is what alumni remember and stu-
dents cherish, and that is the first emphasis of 
the campaign. In fact, when we conducted a fea-
sibility study to assess our readiness for a cam-
paign, alumni were asked: "In your opinion 
what are Haverford's greatest strengths?" One 
hundred percent (a figure never before experi-
enced by our external consultants) answered: 
"outstanding academic programs; academic rig-
or and excellence; and the intellectual environ-
ment." This is the Haverford College we will 
sustain by completing the capital campaign. 

As an intentional community we reflect 
deeply on the questions that don't have simple 
answers. We arrived at the goal of $200 million, 
as an intentional community, after a long and 
exceedingly thorough process of consultation 
during three years of careful deliberation. This 
figure is what is needed to accomplish the ambi-
tious goals we have set for ourselves. We contin-
ue to learn the lessons that our students discover 
every semester, when Students' Council meet-
ings, Honor Council deliberations and Plenary 
end up taking a lot more time than originally 
anticipated. Then like today's students, we are 
well satisfied when we know that we have been 
both thoughtful and thorough, and that all voic-
es have been heard during the long process of 
coming to clearness. I can assure you that we 
do, indeed, have that deep sense of satisfaction 
when we look back on our intentional and  

inclusive planning process for this campaign. 
As a principled community we embrace this 

campaign, which will enable us to evolve an 
even stronger Haverford in the years ahead, a 
Haverford true to its foundational spiritual and 
ethical values. We have been inspired and 
thrilled by some early special gifts that give evi-
dence of the great reservoir of confidence mem-
bers of this community have in Haverford's 
unique role in higher education. We hear from 
our donors both large and small that they are 
motivated by a deeply felt sense that one should 
support institutions where principled behavior, 
ethical intentions, and core community values 
are shared and propagated. This strong sense of 
a value-centered life is born from our Quaker 
heritage and felt by every person who spends 
time on this campus. 

Quakers have always emphasized the practi-
cal side of life. We are a principled community 
that makes a difference in the world, and the 
campaign will enable us to make more of a dif-
ference in the fast-changing, increasingly com-
plex world where today's students will make 
their mark in the years ahead. 

As the theme of our campaign announces, 
we are "Educating to Lead, Educating to 
Serve." Leadership is a highly valued attribute 
but without a commitment to service, leader-
ship can be constricting and self-centered. Ser-
vice to others is obviously desirable—in fact 
essential—but without leadership, service may 
be scattered and unfocussed. Together, leader-
ship and service represent the finest qualities 
that this college has always stood for. Students 
shaped at Haverford become the citizens who 
then shape the world and determine humanity's 
collective future. The campaign grows out of 
the collective realization that we owe them the 
most fulsome educational experience we can 
muster. 

When you hear somebody asking the Why? 
of the capital campaign, you can do as I do -
pause for a moment, and reflect on the various 
long and short answers that you could give. 
While there are many ways you could respond, 
you may end up with a short answer that 
speaks volumes: "because I believe in Haver-
ford!" That's why. 
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Cone Breaker 
by Mikael Haxby '01 

"What can you tell me about your 
work over the summer? Or, at least, 
what will the government allow you to 
tell me?" Interviewing Haverford math-
ematics professor Lynne Butler can, at 
times, make a staff writer for a college 
magazine feel like the head reporter for 
the New York Times, Washington desk. 
It turns out, though, that the only classi-
fied work Lynne Butler does is very 
complicated cryptanalysis which would 
be difficult for many graduate students 
in mathematics to understand. 

For four years, Lynne has spent her 
summers as a consultant at the Center 
for Communications Research, a think 
tank with branches in Princeton, NJ, 
and La Jolla, CA, and just one client: 
the National Security Agency. The think 
tank employs 300 mathematicians, 
experts in number theory, algebra, or 

Lynne's field of combinatorics, who 
work collaboratively on whatever prob-
lems the NSA directs their way. As 
Lynne explains it, "The work is fun 
because the problems are hard. We get 
the problems the government's experts 
couldn't figure out." These problems 
are all related to cryptography, the 
study of codes. The Centers also pro-
vide the best electronic support avail-
able, as the mathematicians have two 
supercomputers at their disposal, a 
Cray C90 and another "massively par-
allel machine." Lynne is not at leave to 
divulge the exact number of processors. 

The classified work has hardly ever 
placed her in an awkward position, as it 
is not hard to refrain from counting off 
the number of processors in a super-
computer. Lynne's one experience with 
classified knowledge interfering 

occurred when she planned a course 
on public-key cryptography. There 
are two primary methods of develop-
ing such a system, the RSA and 
Diffie-Hellman key exchanges. Both 
were developed by the British, but 
until recently, very few people in 
America were aware of that fact, and 
the discovery of these algorithms was 
still classified. "I was afraid of inad-
vertently giving the information 
out," she says, and she delayed teach-
ing the course. When Wired maga-
zine researched the history of the key 
exchanges and published their find-
ings and the British source of the 
algorithms, then Lynne decided she 
could teach the course. 

In general, however, there have 
been very few snags in working for 
the NSA. She has found the classified 
work to be extremely gratifying for 
more reasons than just the hardware, 
and perhaps for reasons other than 
one would expect. Although the 
Center is a classified environment, 
"You are much more isolated as a 
researcher than as a codebreaker. 
Most mathematicians publish their 
papers alone, but at the Centers a 
paper might have 24 authors." The 
work is classified, but everyone has 
the same clearance, meaning that 
"when you have an idea, you share it 
with 30 other researchers ... It's so 
much more exciting that way." When 
Lynne has an inspiration for an aca-
demic paper, there is a "disincentive 
to early cooperation" because of the 
importance placed on individually 
owning all of your work. 

So, what does she work on in 
Princeton? The specifics are classified 
and, perhaps more important than 
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that, in their own code of complex 
mathematics. Lynne explains that crypt-
analysis is a diverse field, and the prob-
lems come from all over, but the general 
field that she finds most exciting is the 
public-key cryptography that she is now 
at leave to teach. Public-key cryptogra-
phy is a hot topic in mathematics and 
elsewhere, particularly because of its 
importance to e-commerce. When you 
buy that charcoal fleece from L.L. Bean, 
and you send in your credit card num-
ber, that information is encrypted before 
it is sent to the company. Now, this can-
not be done with a "private key," a key 
owned by only the two communicators. 
When Churchill sent a message to Roo-
sevelt during World War II, they had 
private keys for only their use. When 
there are hundreds of orders coming in 
every day, there need to be keys used 
generally by the Internet service 
providers of both the company and the 
consumer, extremely complex number 
systems that can be safely shared. 

Perhaps more telling as a key to 
Lynne Butler, though, is that she calls 
public-key, "the only field of cryptogra-
phy worth teaching." And as she 
explains the field, she is chalking num-
bers and diagrams on the blackboard 
that makes up a long wall of her office. 
I'm taking notes, working to get my 
mind around her examples, as though I 
were back in her Statistics 204 class. As 
Lynne herself says, "When I was a grad-
uate student, one of my professors told 
all his students only to do it (teach) if 
you could conceive of nothing else. It 
was unbelievably hard to get a perma-
nent position in math." There were 600 
other applicants for the open position of 
mathematics professor at Haverford 
which Lynne received. She smiles 

modestly but knowingly when I con-
gratulate her. 

She recalls her college and graduate 
school experience, at University of 
Chicago and MIT, respectively, as being 
focused on the sciences: "I did read 
Durkheim and Weber, but it was all 
math after the first two years in college." 
She has only positive words for her work 
in higher-level mathematics—after all, 
that is where she worked out the prob-
lem for which she is "internationally 
famous," she says, with a touch of 
tossed-off pride. She determined that 
the set of subgroups of finite abelian p-
groups, when arranged in sequence by 
sizes, forms a unimodal graph. That 
means that the graph has one peak, 
rather than many, and it makes the 
graph much simpler for theoreticians to 
use, as the mathematicians now know 
what sort of graph they are working 
with. In combinatorics, it was a signifi-
cant discovery. As before, when the sub-
ject turns to math, Lynne is at her 
chalkboard, teaching me enough that I 
might, at the least, not misrepresent the 
mathematics. 

The space of a liberal arts college 
proved to be an extremely good fit for 
Lynne. "I'm still educating myself in the  

liberal arts here," she says. She has not 
slowed her mathematical research, but 
she makes certain, each year, to take 
advantage of Haverford as a resource. 

Further into her career at Haverford, 
Lynne took a position on Academic 
Council, the committee which evaluates 
professors up for tenure. "I really 
enjoyed the fantastic math minds, but I 
didn't know how to tell if a humanities 
professor was truly fantastic, or just 
good." Lynne was not fully comfortable 
evaluating these humanities professors, 
and she decided to try her hand at edu-
cating herself in the humanities. She 
bought Toni Morrison's Beloved, and 
found herself enjoying it deeply, but it 
was still difficult to work through at 
times. At her request, English professor 
Kim Benston put together a reading list 
for Lynne. "When I finished the list," 
she says, "I went back to Beloved and I 
finally understood it." 

She succeeded at U. Chicago and 
became famous for her work at MIT 
She finds herself, though, jealous of the 
opportunities some of her students 
receive here. "Students at Haverford 
have a much broader and deeper educa-
tion than I got." Although she doesn't 
receive lists from Kim Benston any-
more, "I get reading suggestions from 
students now all the time." Lynne keeps 
taking these suggestions, keeps reading 
and keeps getting that liberal arts educa-
tion, same as the students. She contracts 
out to the government for group 
research and works on her own papers 
as well. She remains, though, in the clas-
sic mode of the liberal arts mind, edu-
cating and furthering her own educa-
tion at the same time. 
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BETTY JOHNSON 
by MAYA SEVERNS '04 

Born and raised in Cincinnati, 
Ohio, Betty Freyhof Johnson always 
had an interest in government, 
which led to her service in the Unit-
ed Nations Relief and Rehabilitation 
Administration directly following 
World War II. Her father, a man 
who was "very interested in the edu-
cation of his daughters," was the first 
cardiologist in the University of 
Cincinnati medical school. There 
was no question that Betty would 
receive a quality education, and she 
graduated from Wellesley in 1944 
with an undergraduate degree in 
political science. Unfortunately, 
chances of a career in foreign service 
were slim at that point in time with 
World War II going on and all of 
the places she would have studied 
under fire. Haverford's Relief and 
Reconstruction program seemed like 
the best option, especially after hear-
ing Douglas Steere, the head of the 
R&R program at Haverford and a 
philosophy professor there, speak at 
Wellesley. Betty was captivated by 
his amazing presence from the first 
moment she heard this "powerful 
leader" speak, and thus came about 
her introduction to Quakerism 
through Douglas Steere and the 
Haverford campus. 

Haverford differed from Welles-
ley in two very important ways. 
The first was that Haverford was an 
all male campus. According to Bet-
ty, "Males were very interested in the 
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females in the R&R program. I 
think we really introduced coeduca-
tion to the Haverford campus." The 
second major difference was the 
influence of the Society of Friends, a 
denomination which Betty had nev-
er before encountered. "It was a 
new religious experience for me in 
which I delighted. I was quite chal-
lenged." Douglas Steere became her 
mentor, "a person of very deep 
religious convictions with a mar-
velous sense of humor who was very 
inspiring." 

At the mere age of 23, before 
writing her master's thesis on the 
United Nations Relief and Rehabili-
tation Administration, Betty entered 
into the operation as a personnel 
officer. She was trained with others 
in College Park, and then they were 
sent overseas in convoy, landing in 
Portsmouth. They stayed outside 
London until they were permitted to 
travel to Granville, on the coast of 
Normandy, in another convoy. 
"Meanwhile, Eisenhower had landed 
at Normandy and was proceeding 
through Germany. We followed 
behind him and put the displaced 
persons that he uncovered in con-
centration camps in camps and gar-
risons that had been abandoned by 
the defeated Germans." As the per-
sonnel officer for the Displaced Per-
sons Camp that was attached to 
Central Headquarters, it was Betty's 
job to interview the displaced per-
sons to see whether they needed 
medical or psychological care, how  

they could be best trained to be use-
fully employed and most important-
ly, how they could be restored to 
their native lands or resettled else-
where. 

Haverford's R&R program 
helped to prepare Betty and others 
for what they would face in Europe 
at the end of the war. The educa-
tion was very detailed, including 
courses in relief worker's vocabulary, 
international relief and administra-
tion, philosophy of relief and recon-
struction, French, German, social 
work care, nutrition and sanitation. 
"Well, you're never prepared for 
what you face," Betty told me, but 
Haverford had given her the 
groundwork, and she relied on inno-
vation for the rest. Sometimes she 
would find herself faced with coun-
seling people in areas in which she 
had no prior experience, such as 
marriage, but using the skills she had  

acquired at Haverford, Betty was 
able to work through such an emo-
tional experience. 

After finishing her service in 
Europe, Betty returned to Ohio to 
complete the credits she needed for 
her master's degree from Haverford 
and to write her thesis based on her 
experiences overseas in the UNRRA. 
At approximately the same time, her 
husband, Morse Johnson, came 
home from commanding tanks in 
Germany. They were married and 
settled down to have a family. Eliza-
beth was born in 1949, two years 
after Betty officially graduated from 
Haverford, and Judith followed in 
1951. Betty returned to Wellesley 
College in 1967 as Chairman of the 
Development Fund Committee. In 
1971, she became Vice Chairman of 
the Board of Trustees, a position she 
held until becoming Chairman in 
1981. 

Betty remembers Haverford as "a 
magnificent experience" in a "beau-
tiful place...a whole new world that 
we were exposed to." The college 
created a fresh perspective, which 
she considers very valuable, for how 
to approach problems in life. As for 
what she received from the program 
versus her expectations coming to 
Haverford, Betty maintains, "The 
greatest gain was being employed by 
the United Nations Relief and Reha-
bilitation Administration. That was 
close to satisfying every ambition 
I've ever had." 
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Peter Lewis Allen 
The Wages of Sin 
(Chicago: University of Chicago Press) 

Peter Lewis Allen's The Wages of 
Sin: Sex and Disease, Past and Pre-
sent walks a difficult tightrope. It is 
both a well-researched history of the 
intersection of morality and disease, and 
a contemporary polemic against those 
who would blame the sick for their suf-
fering. 

Through his first four chapters, 
Allen describes how the church and 
moral authorities reacted to diseases 
which seemed to exist both in the medi-
cal and moral spheres. The tales are fas-
cinating and, at times, horrifying. He 
talks of lepers, the walking dead, 
shunned by society and considered sin-
ner who brought the debilitating disease 
upon themselves. He talks of the 
pathologization of masturbation in the 
17th and 18th centuries, and the 
strange, cringe-inducing devices used to 
prevent the sin. 

The reader may be surprised when 
the far-away and bizarre suddenly turns 
to the contemporary in The Wages of 
Sin's final chapter, a discussion of 
AIDS treatment in the U.S. in the 
1980's. As the death toll rose, likewise 
did a virulent reaction, arguing against 
the treatment of gays, against compas-
sion for the sick, and, in much greater 
numbers, against sex-positive preven-
tion. Allen excoriates the movement 
against education and the distribution 
of condoms, detailing in riveting, emo-
tional prose the human cost of that sup-
posedly moral stand. 

The balance of these themes, luckily, 
is outlined in Allen's introduction, in 
which he explains the genesis of this 
project and unique twin drives of the 
book The intensely personal introduc-
tion tells the story of a former lover of 
Allen's who died of AIDS in May, 1993. 
Allen was utterly baffled by the rhetoric 
of politicians, religious figures and even 
physicians who spoke of a "gay plague," 
and he set out to understand how such 
a mindset could persist in our society. 
This research led Allen to Victorian, 
Medieval and even ancient literature 
which discussed the treatment of dis-
eases which carried a heavy moral 
weight. The parallels between Medieval 
and modern beliefs, between leprosy as 
a curse of God and blaming AIDS on 
the sexual orientation of its victims 
became all too clear. So, as the history 
of sex and disease past is told the reader 
remains grounded in Allen's contempo-
rary purpose. And when Allen presents 
his most powerful chapter, simply titled 
"AIDS in the USA," the reader is pre-
pared with the historical understanding 
of moral and religious reactions to epi-
demics, and can better grasp sex and 
disease, present. The Wages of Sin 
teaches compassion and understanding 
with a strong but never heavy hand, one 
may hope could help us prepare a more 
caring, effective reaction for sex and dis-
ease, future. 

— Mikcw1Haxby '01 
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What happens when a doctor becomes 
ill, not with a cold or the flu, but with a 
life-threatening or a life-altering condi-
tion? How does he/she trust another doc-
tor with his/her own medical care? Where 
does he/she turn for support? In essence, 
what happens when the tables are turned 
and the doctor becomes the patient? 

Editor and co-author George Nicklin 
`47 facilitates the answering of these ques-
tions and more in the book, Doctors in 
Peril—How They Cope. The book contains 
thirteen first person essays on topics such 
as surviving the Holocaust, living with 
Lou Gehrig's Disease, facing death, life 
after hysterectomy, tuberculosis, battling 
cancer and Nicklin's own tale of overcom-
ing massive injuries sustained during 
World War II. Each of the essays included 
in Doctors in Peril—How They Cope 
astounds the reader as it shows that no one 
is immune to the realities of war, disease 
and death—not even the doctors who 
have the role of care givers during such 
trying times. 

Edwin H. Church, a psychiatrist and 
psychoanalyst, recounts living with Lou 
Gehrig's Disease for twelve years after an  

initial diagnosis of two to five years of life. 
Lou Gehrig's Disease is the progressive 
wasting of skeletal muscles due to the 
death of motor nerve cells in the spinal 
cord. The cause is unknown and there is 
no cure. When the disease was diagnosed 
Church was immediately faced with con-
cerns such as how long he would be able 
to work and what the reactions of col-
leagues and patients would be. His amaz-
ing story unfolds in a flurry of emotion 
that runs the gamut from grief to anger—
yet Church manages to place his family 
and patients ahead of himself the entire 
time. Although Edwin Church has sadly 
passed away, his story is one of hope and 
inspiration. 

Judita Hruza's essay has an entirely dif-
ferent perspective. She is a Jewish 
Czechoslovakian who lived under the 
most dire conditions during the Holo-
caust. Hruza's experiences included some 
of the severest aspects of illness and emo-
tional and physical trauma—from death 
marches to starvation, typhus to lice infes-
tations, and frostbite to dysentery. No 
matter what atrocities were endured, 
Hruza watched as "...the doctors, who had 
endured the same painful march as we 
had, set up makeshift tents with a Red 
Cross sign that offered treatment on 
demand....Where did they get the extra 
energy and motivation to place their 
patients' needs above their own?" It was in 
the Gunskirchen Camp that Hruza made 
the decision to become a doctor if she sur-
vived. In retelling her story, Hruza invokes 
courage and triumph over hardships of all 
kinds. 

The Church and Hruza excerpts are 
only a mere glimpse into the harrowing 
and heroic tales contained in this book. In 
the book's preface, author George Nicklin 
states, "In sharing all these experiences we 
hope to aid others and to provide hope as 
you move forward into the future." This 
collection of essays truly achieves this goal. 

— Jennifer Patton 

Ben Zion Leuchter '46. How a 
Small-Town Editor Saw the World:• The 
Story of Max Leuchter and the 
Vineland Times Journal. (Treister-
Wilkins Communications, 2000.) 

In the spring of 1949 Max 
Leuchter and wife Celia were en route 
to Princeton University, to visit their 
youngest son Joel on Parent's Day. 
The couple stopped to pick up two 
sailors hitchhiking along State High-
way 206 north of Hammonton, New 
Jersey. Author Ben Zion Leuchter sug-
gests that perhaps it was his father's 
sentiment for his two sons—Ben who 
was an ensign in the Naval Supply 
Corps Reserve and Joel who was in 
Princeton's NROTC program to pre-
pare for naval service—that caused 
him to stop that day. Sometime there-
after, Max Leuchter reached to move 
his jacket on the seat next to him and 
the car veered into a large truck com-
ing the other direction. Though Max 
was crushed by the steering wheel on 
impact, he managed to stop the car. 
Both Max and Celia were brought to 
Burlington County Memorial Hospi-
tal where Max died the following 
morning from internal injuries. Celia 
eventually recuperated from a broken 
leg and a smashed ankle The two 
sailors that the Leuchters had so kind-
ly picked up that day escaped injury. 
Though this story sadly recounts the 
death of Max at the young age of 53, 
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it serves the purpose of beautifully 
illustrating just how caring and selfless 
he was. 

This biography, lovingly written by 
Max's son Ben Zion Leuchter, is pri-
marily intended to be a history for the 
grandchildren Max never had the 
chance to know and any other descen-
dants of the Leuchter family. Howev-
er, there is certainly has a much broad-
er audience who will enjoy the tale of 
Max Leuchter including those inter-
ested in journalism, early twentieth 
century history or a simple tale of self-
made man. The book contains various 
stories and anecdotes intertwined with 
excerpts from Max's column written 
for his newspaper, The Vineland Times 
Journal. It is through these editorials 
that the reader has the pleasure of 
being invited into the life of Max 
Leuchter. 

Max Leuchter, the son of Jewish 
immigrants, was born on March 28, 
1896. His father passed away when 
Max was a year old. His mother, 
unable to care for her three children 
alone, placed Max's older brother and 
sister in homes. Although stricken 
with tuberculosis and living at the 
Moss Home for the Incurables, Max's 
mother kept him with her until a few 
months before her death in early 
1902. At the age of five Max Leuchter 
was placed in the Jewish Foster Home 
and Orphan Asylum in Philadelphia. 
He lived there until he was fourteen 
years old and left for New York City. 
It was there that Max met Celia Bass 
whom he courted for ten years before 
they were married in 1923. During 
this time Max pursued a journalism 
career, although he had not been for-
mally educated beyond the eighth 
grade. 

A friend from Max's days at the 
Jewish Foster Home named Sylvan 
Einstein invited the Leuchters to visit 
him and his wife in Vineland, New 
Jersey. During their visit Einstein for-
ever changed Max and Celia's life by  

stating, "What this town needs is 
another newspaper." With a meager 
budget saved from Celia's law prac-
tice, the couple went to Vineland, 
bought a used press and published 
the first issue of the Vineland Times 
on October 15, 1925. The paper 
quickly evolved from weekly to daily 
and circulation steadily crept 
upwards. Sixteen years later the 
Leuchters were able to buy the other 
Vineland newspaper, the Journal. 
The first issue of the combined 
Vineland Times Journal was printed 
in 1942. 

Most biographies give a history 
of one person's life—they often do 
not go beyond this simple chrono-
logical recount of a lifetime. How a 
Small-Town Editor Saw the World 
reaches far beyond this by drawing 
on excerpts from Max Leuchter's 
"Keeping Up with the Times" col-
umn that he wrote six times a week 
for more than 22 years. All subjects 
are touched on with Max's friendly 
writing style, from politics and reli-
gion to community and family, and 
everything in between. It is here that 
the true essence of Max Leuchter-
the humanist, the loving husband 
and father and the journalist—pours 
from the pages. Max's respect for 
education and love of his communi-
ty are obvious, as are his disdain for 
pretense and materialism. Leuchter's 
wisdom on these subjects, compiled 
by his son Ben Zion Leuchter, are 
his gift to family and strangers alike. 

	Jennifer Patton 

Editor's note: Ben Zion Leuchter '46 passed 
away on January 14, 2001. He is survived 
by his wife, Magda Shenberg Leuchter. 

Norris Hansen '53. 
Liberty at the Mil-
lenium. (Los 
Angles, CA: The 
Philosophical 
Research Society. 

Using the written 
and spoken words 
of our forbears, 
this work aims to 
provide a compact 
rendition of the 
central ideas in our founding documents. 

The words of the founders are eloquent 
and presented without comment or explana-
tion. 

The book extends beyond the work done 
in Independence Hall to employ the words 
of some people less known, for example, 
Phillis Wheatley, Paul Caffe and Hiawatha, 
individuals close to liberty but far from 
Philadelphia. 

The central idea in the founding of 
America was liberty, its indispensability for 
the robust life of citizens, its need for protec-
tion by a government of special design. 
Looking ahead, the founders anticipated that 
Americans ever would need to guard their 
liberty because of its long history of fragility 
before forces intrinsic to all governments. 

Also received: 

Lauro Halstead, M.D. '57, ed. 
Managing Post-Polio. (Washington, DC: 
NRH Press. 

Robert Sataloff '71, Donald Castell, Philip 
Katz, Dahlia Sataloff. 
Reflux Laryngitis and Related Disorders. (San 
Diego, CA and London, UK: Singular Pub-
lishing Group, Inc. 

Please send submissions of books or music for review to: 
Haverford College, Publications Office 
370 Lancaster Avenue, Haverford, PA 19147 
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Responsibility 
	BY STEVE MANNING '96 

and Remembrance 
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On a 1998 trip to Lithuania for the 
U.S. State Department, Holly Moore 
'85 and then-Under Secretary of State 
Stuart Eizenstat stopped at a tiny 
Holocaust museum in the Vilnius. 

Eizenstat, who has led the United 
State's diplomatic work on Holocaust 
issues, went off on a tour of the exhibit 
with the museum's director. While 
he was gone, Moore met a Jewish sur-
vivor of the Vilnius ghetto. Using 
French to bridge their language gap, 
the woman gave Moore a tour of the 
museum and an intimate look at her 
personal history. 

"She told me about working in the 
ghetto library, about the celebration 
they held when they had lent several 
thousands books," an event that held 
great symbolism, Moore recalled. "In 
that system of oppression, there was a 
continued presence of learning." 

But that elation was short lived. The 
woman and her husband were out of 
the ghetto when it was liquidated by 
Nazi troops. They returned to find that 
the rest of their family had been taken 
away and killed. 

For Moore, the chance meeting with 
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"In the end you are really 

helping people," he said. 

"It's rare in any job in the 

government or the private 

sector that you feel you are 

making a difference for a 

lot of people." 

VVVVVV VVVVVV 
the Vilnius ghetto survivor put a face to 
the lengthy diplomatic negotiations on 
restitution for Holocaust victims 
that had become the focus of her work 
for the State Department for the past 
several years. This was different from 
the meetings with lawyers, government 
officials and business leaders. This was 
who she was working for. 

"It really was one of the most intense 
experiences I've had," she said. 

As Eizenstat's personal advisor and a 
State Department lawyer, Holly Moore 
has been deeply involved in protracted 
United States-led negotiations to 
establish a fund for survivors and the 
relatives of the millions of Jews, 
Eastern Europeans and others who were 
uprooted from their homes and forced 
to work as slave laborers at factories and 
camps throughout the Third Reich. 

That work has also brought her into 
close contact with another Haverford 
graduate and State Department attor-
ney. Eric Rosand '91 has spent the past 
two years shuttling back and forth 
between Washington and European 
conferences, as part of a team that 
negotiated the settlement between 
survivors and the German government 
and businesses. 

The result of their efforts was the 
establishment of a $4.4 billion dollar 
fund that survivors of Nazi slave and 
forced labor camps and their families 
could draw on as restitution for the 
harsh life and injustice they endured 
during World War II. In July 2000 the 
United States, Germany and six other 
governments along with representatives 
of German companies and victims 
signed an agreement creating the 
"Remembrance, Responsibility and 
Future" foundation. Germany and 
German companies to split the bill for  

the fund. Some of the companies are the 
modern forms of industrial firms that 
used slave laborers to fuel the Nazi war 
machine and profited from their work. 

Germany made several large pay-
ments to Jewish organizations in the 
years following World War II, but had 
done little financially to accept 
responsibility for millions of other vic-
tims of Nazism throughout Europe. In 
1998, a number of class action lawsuits 
were filed against German companies 
in the United States on behalf of former 
slave laborers and others who 
suffered at the hands of German indus-
try. Fearful of being forced to pay 
astronomical sums and the negative 
publicity the mere existence of the suits 
created, Germany and German busi-
nesses approached the United States in 
the fall of 1998 with the hope of setting 
up a fund in part to fend off the suits. 

The United States agreed, in large 
part because U.S. officials thought that 
a fund would provide a measure of jus-
tice to survivors and be a resource for 
everyone who suffered from the Nazi 
labor practices, not just those involved 
in the suits. Several legal barriers also 
stood in the way of a quick and 
lucrative resolution of the suits. Even if 
they were successful, only the 
companies named in the suits would 
have to pay for their actions. Many of 
those companies either don't exist any-
more, or are much different entities 
than they were 60 years ago. Finally, the 
often glacial process of class action suits 
could have meant that rapidly aging sur-
vivors ran the risk of not seeing any set-
tlement before their deaths. 

Over the next two years, officials 
from the State, Justice and Treasury 
Departments — a team that included 
Moore and Rosand — mediated talks 
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VVVVVVVVVVVVVVVVV) 
between Jewish groups, Eastern Euro-
pean governments, Germany and attor-
neys for individual survivors to write the 
guidelines of for the fund. 

But trying to find common ground 
was difficult. The term "survivor" 
applied to such a wide and disparate 
group. The Nazis enslaved numerous 
ethnic and religious groups, different 
people who often were looking for dif-
ferent forms of restitution and justice. 

'A lot of traditional, deep-rooted dif-
ferences recurred, such as distrust 
between Poles and Jews and other splits 
between Jewish and non-Jewish vic-
tims," Rosand said. 

One of the greatest successes of the 
negotiations, Rosand says, is that 
Eizenstat and his team were able to keep 
all sides at the negotiating table for 18 
months despite many deep-seated dif-
ferences. And the foundation includes 
an endowed "future fund," money that 
will help pay for Holocaust education 
programs, museums and other remem-
brance projects for years to come. 

"We are going to have Jews working 
with Poles, working with Germans for-
ever, even once the original money is 
distributed," he said of some of the 
groups involved. 

Geography also played a factor. 
Spread all over the world, survivors 
often looked upon the sum of money 
being offered by the fund according to 
their economic position. Those making 
claims could expect to receive an average 
of $7,000, or about 15,000 Deutsche 
Marks. 

"For some people, 15,000 Deutsche 
Marks for being a slave laborer in East-
ern Europe is a yearis pension. But for 
someone in the United States, $7,000 is 
not all that significant. Some find it 
insulting," Rosand said. 

As a result of an agreement between 
Germany and the United States, the 
State Department has asked judges to 
dismiss the class action suits and direct 
survivors to the fund. Payments to sur-
vivors who filed claims with the fund 
for damages were expected to begin by 
early in 2001. 

The past several years of work on 
Holocaust issues was not what Moore or 
Rosand expected when they signed on 
with the State Department. Rosand had 
studied international law at Columbia 
law school and Cambridge University, 
but was working on more mundane 
issues when he got the chance to join 
the U.S. negotiating team. 

"In the end you are really helping 
people," he said. "It's rare in any job 
in the government or the private sector 
that you feel you are making a differ-
ence for a lot of people." 

Moore was in Brussels when she 
joined Eizenstatis staff. She had studied 
international relations at Haverford and 
Yale law school, but says it was a ihappy 
accidents that her career became focused 
on such a meaningful issue. 

"I would sit at those meetings with 
survivors and think that I was going 
through personal history lessons," she 
said. 

Mirroring the German settlement, 
the Austrian government and Austrian 
companies agreed in October 2000 to 
establish a $380 million reconciliation 
fund that will make payments to those 
who worked as slave or forced laborers 
in Austria during the Nazi era. Once 
again, the U.S. government played a 
pivotal role in this agreement. 

With the German and Austrian set-
tlements in place, both have shifted 
their focus to similar negotiations with 
the Austrian government and businesses  

on a fund for those who lost property 
during the Nazi period. 

Both say that money really isn't the 
central issue for many of the groups 
that represent victims. By signing the 
agreement and contributing to the 
massive fund, German companies, 
which have been for the most part silent 
about their roles in the Nazi regime, 
admitted their moral responsibility for 
atrocities of the war. 

"I think the main part is that they 
acknowledged what they did," Moore 
said. 

For Rosand, the most moving part of 
the process was listening to survivors 
speak at some of the plenary sessions for 
negotiators. 

"They would talk about how they 
were the only one of a family of 13 to 
survive the Holocaust and they will nev-
er forgive Germany. But this means 
something to them, this process of 
accepting responsibility." 

Still, the concept of putting a dollar 
figure on the horrifying experiences 
that many lived through, by paying 
them for their suffering, has been a 
difficult part of the negotiations, 
Rosand said. But ultimately, it is the 
best answer to a problem so emotionally 
charged that no resolution would be 
able to please everyone. 

"No amount of money can make up 
for what each person suffered," he said. 
"You just have to approach it that you 
are trying to do the most good for 
the most number of people." 

Get more from the Web. FREE MSN 
Explorer download : 
http://explorer.msn.com  
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Haverford High-Techsters discuss the Web's world-wide woes... 
— By Todd Larson 

flout a year ago, HAVERFORD began planning a story on its "dot-corn" alumni. At the time, the 

euphoria surrounding the Internet and the "new economy" was at an all-time high. Wired and Fast 

Company delivered monthly tales of Internet start-ups going public and turning their twenty-

something founders into instant millionaires. Talk of IPOs and stock options ousted Monica and 

Millionaire as the hot topics around the nation's watercoolers. In a memorable display of binge 

marketing, dot-corns ponied up millions to show off their sock puppets and cat-herders during the 

Super Bowl. What part did 'Fords play, we wondered, in this high-tech frenzy? 

Of course, by the time we began to answer that question, the climate online changed dra-

matically. Venture capital funding for high-tech startups began to dry up. Several high-profile sites 

closed their cyber-doors forever, unable to generate the profit necessary to continue operations 

(or to at least cut losses to a level that would ensure continued funding). The Nasdaq, bellwether 

of the high-tech flock, languished at half its mid-March peak. 

Given this rather dramatic correction, we decided to offer a more measured take on the subject. 

In lieu of glowing profiles of new-economy largesse, we invited several of our dot-corn alums (see 

accompanying profiles) to join us in a round-table discussion about the current state of affairs, 

their secrets for success on the Net, and what they see as the future of this ever-changing medi-

um. Conducted electronically during the first couple weeks of December, the discussion is 

excerpted in the following pages. 



Varun Bedi is founder and CEO 

of Parlo.com, an interactive lan-

guage and cultural e-learning 

site launched in early 1999. The 

50-person firm offers online 

instruction in English, Spanish 

and French to consumers, corpo-

rations, and institutions world-

wide, and has offices in New 

York (where Varun makes his 

home) and Sao Paulo, Brazil. 

Before founding Parlo, Varun 

worked for McKinsey manage-

ment consulting, where he 

focused on Interactive Market-

ing and Media/Entertainment. 

He has also worked for Sony 

International Television and JP 

Morgan, and founded a small 

importer-exporter of ethnic 

foods called lnzen. Varun, who 

has an MBA from Harvard Busi-

ness School, suggests a follow-

up article detailing how he 

"taught Ty to shoot a jump shot 

and be humbled by a man 12 

inches shorter." 
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HAVERFORD: After peaking late last year, 
the euphoria surrounding the dot-com 
marketplace has waned rather dramatically 
in recent months. Some high-profile 
e-commerce sites have folded, the Nasdaq 
is currently languishing below 3000, and 
IPOs for Web-based businesses are being 
withdrawn every day due to diminished 
expectations for capital funding. 

As individuals doing business on the Web, 
what is the most important lesson you've 
learned in the past six or eight months as 
you've witnessed this chain of events? 

VARUN: Focus and discipline. In the 'old 
days,' the pressure from media and Wall 
Street was to get big, and fast. Which meant 
spending tens of millions on puppets with-
out a clear payback. With sanity having 
returned (or actually swinging too far the 
other way), now it's once again about serv-
ing the customer in the best possible way 
and creating true value. It makes life for the 
survivors easier in one way: that artificial 
pressure is gone. But of course there are a 
lot of hard decisions which now must be 
made that were deferred in the previous 
environment. 

TY: The most important lessons that I have 
learned: (1) work in an environment that 
you like, rather than suffering for some non-
existent payoff; (2) make sure the company 
that you are working for is well financed; 
(3) make sure that you believe in the execu-
tive leadership of the company; (4) make 
sure that you believe in their vision for what 

the company should and could be, and that 
that vision is based on sound fundamentals; 
(5) if they are selling caramelized pears over 
cell phones, you may want to look at other 
opportunities. 

JENNA: What I have learned is how to 
manage my own career. I learned not to 
multiply my stock options by 100 and plan 
my retirement. I never quite bought into 
that fantasy. It's very important to research 
the companies you are looking to join. It is 
imperative to understand their business 
model, the reputation of their founders, the 
company's strategy for competing in the 
market. At USWeb/CKS I was writing pro-
posals, and I saw dozens of really inane 
business models—this was the peak of the 
frenzy, about a year ago—and every busi-
ness plan predicted $1 billion in sales in 
five years. It seemed ridiculous at the time 
and it was. So the downfall of that phe-
nomenon is not at all surprising to most 
people. There are lots of opportunities out 
there, but it takes research to understand 
them. 

BRAD: Get paid in advance! Second, asso-
ciate yourself with companies and clients 
whose business plans make sense. We're a 
Internet ad agency, and during the height of 
the Internet frenzy, there were companies 
asking us to manage multi-million dollar ad 
campaigns, and I had no idea how those 
companies could ever make money. Since I 
couldn't understand these business models, 
I decided to turn most of them down as 
clients. Short term, we made a lot less mon-
ey. Long term, we had less clients that sud-
denly went out of business. This is probably 
good advice for job seekers as well as ser-
vice firms. 

COLIN: There's a wholesale move back to 
business fundamentals. For quite a while 
the argument was that the Net was going to 
re-write all the rules, so companies focused 
on eyeballs instead of profits. Now the cor-
rection is punishing companies that burned 
through venture capital without focusing on 
customers, revenues, and smart expansion. 
Unfortunately, I think there are a lot of fail-
ures yet to come. 
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Brad Aronson '93 is president 

of i-FRONTIER, a Philadelphia-

based Internet advertising agen-

cy he founded in 1996. The com-

pany, which now boasts 85 

employees, including several Bi-

Co alumni, has been named one 

of the top 100 Internet ad agen-

cies in the country by Adweek 

and Advertising Age. 

An English major at Haver-

ford, Brad is a sought-after 

speaker on the subject of Inter-

net advertising, and has co-

authored a book on the subject, 

Advertising on the Internet, 

now in its third edition. Prior to 

founding I-FRONTIER, he 

worked as a marketing manager 

for CTDNews and as resident 

associate director at A Better 

Chance, a non-profit program 

for gifted inner-city students. He 

lives in Philadelphia with his 

wife, Mia Fromm Aronson '94. 

I also think that e-commerce market-
places are realizing that they need to offer 
all of the support services found in offline 
marketplaces. You can't just set up a store-
front, sell lots of products, and not answer 
the phone. Part of the backlash against e-
commerce companies comes from their 
shortcomings in transaction support. Now 
we're seeing online marketplaces evolve to 
the next level, where consumers will be 
able to find trusted companies to buy from, 
or get redress if any problems arise. 

HAVERFORD: Who is doing it well? Tell 
me about a company/site or two that is 
doing the sort of things you're talking 
about: creating actual customer value, 
focusing on fundamentals, offering top-
notch customer support, etc. Someone 
with a smart business model that might 
even make some money and be around a 
year from now. 

ANNA: Any site that either charges for real 
value-added content or makes money from 
other people's transactions. Ebay is an obvi-
ous one. Audible.com  has great content 
that people might actually pay for. People 
need to get used to paying for services 
offered on the Web, and that might take 
some time. Also the "picks and shovels," 
those who make real software that enables 
Website development. 

VARUN: Netcreations, who essentially 
signs up folks for opt-in e-mails with pro-
motions that target their interests. They gen-
erate around $60 million in revenues per 
year, at a great profit margin, and have 
grown like gangbusters despite the overall 
market slowdown. They were just bought 
by Doubleclick, but [they provide] good 
evidence of a simple, elegant business 
model that's already profitable. 

TY: Well, it is clear that the design/consult-
ing only firms such as Organic, Razorfish, 
Scient, Sapient, Viant, MarchFirst, et al, are 

not doing it right, in light of their recent lay-
offs and floundering appreciation in the 
marketplace. One firm that I do admire is 
TellMe, which is trying to allow folks to 
migrate to the Web using voice recognition 
technology. Their market? Everyone who 
has a phone. The upshot is that you have 
access to the 58% of America that is not on 
the Web. The downshot is that my father, 
who sits squarely in the target demograph-
ic, would rather have non-anesthetized 
dental surgery than root through a phone 
mail tree. The tipping point for success for 
them will be ease of use for late adopters. 

COLIN: It is very hard, even for the people 
inside high tech, to see what is going to 
work and what isn't. I don't get TellMe, per-
sonally, but then again, I don't get AOL, so 
who am Ito talk. I think a company that's 
doing it right is VeriSign. Trust services are 
the way of the future—for e-commerce to 
work, you have to have a way to trust the 
marketplace and to trust the other side. 
Through their acquisitions and partnerships, 
VeriSign is positioning themselves as an 
essential part of doing business on the Net. 
The first thing new e-commerce companies 
secure when they want to hang out their 
shingle is their VeriSign seal. With that kind 
of an online role comes great responsibility, 
and I think VeriSign is doing a good job 
positioning themselves to handle it. 

BRAD: Many of the companies that are 
doing it well are traditional companies that 
are not trying to create new business mod-
els. Instead they are leveraging a market 
that they understand and an infrastructure 
(for managing services or selling products) 
that is already in place. Regarding Ty's 
comments, the agencies that are having dif-
ficulties aren't struggling because it's a bad 
business model. They are struggling 
because they took on many dot-com clients 
that are not paying their bills and are going 
out of business. I would classify that as bad 
decisions rather than a bad business model. 
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Jenna Nober '93 is a member of 

the Professional Services team 

at Bowstreet.com, the Mas-

sachusetts-based company 

recently named one of the "15 

Stars of e-commerce" by eCom 

magazine. Before joining Bow-

street earlier this year, the 

Haverford history major worked 

for Utopia (later purchased by 

USWeb/CKS), first as a project 

manager and then as manager 

of the Northeast Region 

"response team" responsible for 

marketing, proposal writing and 

business development. 

Jenna also has a master's 

degree in Interactive Marketing 

from Boston University's Col-

lege of Communications. She 

began her online career at AOL, 

where she worked as a manag-

er, content producer, editor, 

and journalist covering the 1996 

elections for the Boston Politics 

area. After graduating from 

Haverford, she worked for the 

Senate Judiciary Committee on 

the Violence Against Women 

Act, part of the 1994 Crime Bill. 

HAVERFORD: As increased scrutiny has 
been directed at Web-based businesses, a 
couple of supposed truisms have emerged: 
first, that business-to-business transactions 
are the true future of the Web, as opposed 
to business-to-consumer transactions; sec-
ond, that the so-called brick-and-mortar 
retailers, with their established distribution 
networks, will win out over the e-tailers 
building this infrastructure from scratch. 
Any thoughts? 

COLIN: We are at the scratches-on-cave-
wall stage of the web right now. In a few 
years, people will look back on the 56k 
modem stage of the web like we look back 
on vinyl and TRS-80s. Once we hit true 
broadband, with always-on net appliances 
scattered through the house, with your 
watch communicating with your toaster 
communicating with your pacemaker, all of 
this hemming and hawing over b2b2c will 
seem completely irrelevant. Getting fast 
Internet into your house will be like getting 
electrical service—a no-brainer. 

There will always be the flavor of the 
month—be it B2C or B2B or P2P or wire-
less or optical networking or whatever. If 
this question is asking what the flavor is 
right now, and what's around the corner, 
then I plead the 5th—the answer will 
undoubtedly change several times by the 
press date for this magazine. 

BRAD: Business-to-business transactions on 
the Net will probably drive more gross sales 
than business-to-consumer transactions. 
However, I wouldn't call B2B the true 
future. There are plenty of opportunities for 
business-to-consumer transaction as well. If 
any truism has emerged—actually re-
emerged—it is that a company must have a 
good business plan and be able to execute 
on that plan to succeed. This has always 
been true but was apparently forgotten dur-
ing the height of the market frenzy. 

I think the brick and mortar players have 
a significant advantage. Most have exten-
sive experience in their field. They under- 

stand their customers, how to service them 
and what marketing tactics work. Couple 
the above with the fact that they can lever-
age an existing infrastructure, and they 
clearly have a leg up on Net pure-plays. 

VARUN: Actually, optical transactions are 
the future of the Web. No wait, make that 
fixed wireless transactions. Sure, B2B trans-
actions will be greater than B2C, but that 
doesn't mean there will not be significant 
profitable businesses built on the Web that 
address both markets, despite the A2B2C2D 
du jour. Volume of transactions means noth-
ing unless those transactions are profitable 
high margin transactions, and you can find 
examples of both in B2C and B2B. 

On the second point, I would disagree. 
Those who will win out are the ones who 
focus on a multi-channel strategy where the 
customer requires it. If you're a retailer, use 
catalogs, telemarketing, and in-store kiosks 
in addition to free-standing retail locations. If 
you're an e-learning company, use whatever 
media you user wants to learn from, 
whether it be online, e-mail, print, video, or 
any combination thereof. Whoever executes 
this well will win, and though "bricks-and-
mortars" have some of these assets, very few 
know how to know their customer across 
channels. That is something pure-play Web 
players can build from the ground up, 
though it's clearly an uphill battle. 

J EN NA: The first statement is sort of true but 
incomplete. The true future is to Web 
enable entire value chains, which would be 
something like B2B2B2B2B2B2C. Industries 
will need to form coalitions to create and 
enforce development of technical stan-
dards, such as XML schemas, in order to be 
part of an efficient value chain. As for the 
second question, I think Varun summed it 
up quite well. Multiple channels are the 
key. Brand will become increasingly impor-
tant, especially in terms of customer service 
across multiple channels. 
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HAVERFORD: Colin's answer hinted at the 
much-hyped notion of "convergence," 
wherein our separate computers, televi-
sions, phones, etc., will eventually merge 
into some kind of single, centralized infor-
mation and communication tool? Is your 
Dad ready for this, Ty? 

TY: My father is, in fact, not ready for this. I 
think that most people are technologically 
worn out because it has turned into "your 
computer (or fill-in-the-blank) is not the lat-
est, fastest thing." I refuse to own a palm 
pilot for that reason. And people certainly 
don't want another box in the house, which 
is why TiVo and Replay are having prob-
lems with traction. I have seven remotes in 
my house and I am single man. It is enough 
to make one crazy. I think that a combined 
box is not necessarily greater than the sum 
of its parts either, because you make cost 
compromises when you collapse categories 
and you end up with crap product. 

COLIN: It's safe to say that things are going 
to get smaller. Unfortunately, I think the 
notion of a single, centralized tool is unlike-
ly. I think Handsprings are neat, because 
they have the accessory slot on the back 
where you can plug in a variety of tools. 
But then you end up dragging around all 
the tools you need to insert. 

It's more likely that each tool will start to 
get functions from other tools. For example, 
your TV will start to offer access to 
web/text-based content, and be interactive. 
Or, as a silly example, your fridge will 
allowyou to surf the web. They have watch-
es with digital cameras and cell phones 
with mp3 players. Functionalities will con-
tinue to expand. Cell phones are a good 
example of this. But no one company will 
come out with a tool that does everything. It 
would give them too much control. A com-
mon communications standard may 
emerge, however, after many years of bat-
tling... maybe bluetooth, maybe something 
else. But all of this stuff will stay expensive. 
We'll be paying the same amount for 
phones, watches, PIMs, etc. in 3 years, 
they'll just be more powerful. 

JENNA: Why do I have a palm pilot, a cell 
phone, a digital voice recorder and, soon, 
an MP3 player in my purse? Some of those 
things have now converged, but not fast or 
well enough, as Ty points out. Plus I already 
bought the stuff I have. I want one device! 

HAVERFORD: A more personal question: 
why have each of you chosen to work in 
this arena? Are there particular pleasures 
that you've discovered working in the 
online world? Any second thoughts? 

BRAD: I fell into it. I was working in direct 
response marketing, when I was introduced 
to the Web. At the time (around the end of 
1995), there was not a significant amount of 
Web activity, but it was clear that there 
were tremendous opportunities. I left my 
job to pursue some of those opportunities 
full time. 

TY: I chose to work in this arena because I 
was covering it as a journalist, and the more 
I learned, the more I began to question why 
I was writing about rather than doing, espe-
cially when several of the initial business 
plans, circa 1995, were so transparently 
and fundamentally absurd. That was before 
the money, however, as no one knew that 
this area was going to acquire and lose so 
much money from the capital markets in so 
short a time. I really, really enjoy develop-
ing new industries and discovering/defining 
opportunities and structures for IP channel 
delivery that did not exist before, as well as 
refining the time-tested models. I also really 
enjoy working with amazingly smart people 
who are motivated to succeed. 

This environment, of course, has its 
downside: nasty, venal individuals can pop 
up, for whom winning is the key goal, no 
matter whom they trample internally or 
externally. That is accentuated in the Inter-
net industries, because the nasty individuals 
tend to be blessed with smarts as well, 
which is Ty's recipe for the coworker from 
hell. 
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VARUN: It's all very Haverfordian in the 
end: make an impact and change the world 
for the better, however you choose to 
define that goal. Many of our fellow alums 
chose to pursue medicine or education out 
of college, which have a very clear social 
benefit, but I always believed that business 
was a fantastic way to achieve that impact 
on a macro level. The nice thing about 
entrepreneurship, and particularly in the 
Internet-related arena, is that the ability to 
make change happen has been substantial-
ly accelerated. Whereas I could have stayed 
at McKinsey or JP Morgan, and certainly 
done good while doing well, I likely would 
have had to put in a few more years before 
being able to contribute as much as at a 
smaller company. On the other hand, in a 
risky new arena like the Wild-Wild-Web, 
that impact can be more quickly attained. 
Teaching languages to the world through 
technology and being one of the main 
drivers behind Parlo makes me want to get 
up and get to work more than I ever did. 

JENNA: No second thoughts. I love this 
industry—the cutting edge nature of it, the 
"start-Up" atmosphere of places I've 
worked, the ability for an individual to make 
a huge impact, the "wow-factor" of technol-
ogy, the smart, motivated people who are 
excited about coming to work and fun to 
work with every day...Of course these fac-
tors exist in other industries, but this is the 
one I'm most familiar with right now. 

Things I don't like...l'm not sure how I 
could have this job and be a mom—too 
many hours...and I don't like the "get rich 
quick" attitude I see at times—I try and stay 
away from people like that. 

HAVERFORD: How has your Haverford 
experience impacted what the rest of you 
are doing now? 

COLIN: I first got involved with dispute res-
olution (DR) back at Haverford, in Commu-
nication Outreach, the campus mediation 
program. I took a lot of DR classes and 

wrote my thesis on Collegiate Conflict Man-
agement Systems, which led to a job at the 
National Institute for Dispute Resolution. 
DR is a great fit with Haverford, with 
Haverford's intentional community and the 
focus on respectful communication. Many 
of the leaders in the DR field have been 
Quakers. I wouldn't have gotten involved in 
DR if not for my exposure to it at Haverford. 
My company, Online Resolution, is a direct 
outgrowth of my experience in the DR field. 

I never thought I'd go into the business 
world. But the Internet of today is dominat-
ed by the dot-coms. The dot-org and dot-
gov parts of the web are still in develop-
ment, but the dot-com portion is in full 
swing. I think that will change over time. 
You're starting to see more non-profits using 
the web effectively, or governments using 
the web to reach out to citizens. For now, 
though, if you want to be playing a role in 
shaping the new society in cyberspace, you 
need to play the start-up game. 

BRAD: Volunteering with Eighth Dimension 
taught me how to work with different types 
of people and my first management experi-
ence was running the campus Big Brother/ 
Big Sister Program. Working well with a 
variety of people has been critical to suc-
cess. You cannot succeed in business if you 
can't work with a team or if you surround 
yourself with other people who are like 
yourself. Also, Eighth Dimension and other 
volunteer activities have allowed me to 
keep work in perspective. Running a busi-
ness is very stressful, but I know there is a 
lot in the world that is much more impor-
tant than i-FRONTIER. 

TY: Haverford fostered my ability to think 
creatively in a cross-disciplinary fashion, 
and that is really critical in this space. Addi-
tionally, the ethical backbone that supports 
the school is a solid foundation for working 
under sometimes dodgy circumstances, 
because a lot of these firms are slightly bet-
ter than Ponzi scams or Amway, in my 
opinion. 
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JENNA: I've noticed that Internet compa-
nies are full of people from small liberal arts 
colleges like Haverford. I think it's because 
of the multi-discplinary nature of the Inter-
net—the Web is about tecnhology, business 
concerns and imagery/design in fairly equal 
parts and that tends to draw people with a 
wide variety of interests—or, put another 
way, people who were not motivated to a 
particular pre-professional education. Small 
liberal arts colleges are full of people who 
are not particularly driven to one profession 
until after they graduate. 

HAVERFORD: What do you think will be 
the most important trend/development in 
the Internet arena over the next couple of 
years? How about in the next ten? 

JENNA: Predicting what will happen in 10 
years requires prophetic abilities. However, 
there are some clear trends for the near 
term. Everything will be smaller, faster and 
connected by satellites. I think digital ink 
will have significant impact, as will the abil-
ity to merge GPS [global positioning] tech-
nologies with Internet and wireless services 
in all types of electronic goods. 

VARUN: Technology transfer to help heal 
the global digital divide. That to me is the 
potential power of technology, to help 
developed and developing countries to 
retool themselves in a way they never 
expected, in some cases to even skip the 
industrial/manufacturing revolution and go 
straight from an agrarian to a hybrid knowl-
edge economy. With the mobile [phone] 
penetration in such countries so much high-
er than it is here, you've all heard of the 
possibility of a "tech leapfrog" where these 
folks skip annoying wireline narrowband 
Web access and go straight to a broadband 
wireless experience. Why not? It's a heck of 
a lot cheaper to build a bunch of towers 
than it is to lay the millions of miles of cable 
and phone wire in remote towns. 

COLIN: I have to agree with part of Varun's 
point about the digital divide, but disagree 
with another part. It is true that information 
is power, to a large degree. CNN proclaims 
"you are what you know," which has some 
truth in it. In Eritrea, my students were read-
ing beat up college chemistry textbooks 
from the 1950s, passing them from person 
to person, trying to guess the content on the 
pages that had been ripped out. If we do get 
Internet penetration into the developing 
world it could go a long way toward 
addressing those needs—at Online Resolu-
tion we're working with an e-learning com-
pany that offers self-paced math courses, 
simple addition through calculus, for free 
online. If developed and supported, the 
Internet could be a huge asset in providing 
access to information and education. Seems 
like Parlo fits right into this niche. 

However, I have serious skepticism 
about the "tech leapfrog" effect. Cell phone 
towers in rural areas may make more sense 
than laying cable, but you still have to pay 
for the cell phone towers. There's no way 
the developing world is ever going to catch 
up to the developed world in the technolo-
gy race. Many areas around the world are 
still worrying about clean water and food 
sustainability; rolling out DSL is a little fur-
ther down the line in terms of priorities. 
You can't download a loaf of bread, no 
matter how tech savvy you are. 

VARUN: I don't question that food and 
bread are the first priorities for nations like 
India, despite Bill Gates' opinions to the 
contrary. I'm simply pointing out that India 
will not have to invest in quickly obsolete 
technology, one positive side effect of the 
generally negative lack of technological 
infrastructure to date. Will developing 
nations catch up? I don't think so given the 
current state of affairs. Will they skip a cycle 
and perhaps narrow the gap? More likely. 
And will certain nations use the web to fur-
ther train and export highly-skilled labor? 
India is doing it, providing customer service 
and web development services to the devel-
oped nations, and expanding its middle 
class in the process: exporting knowledge 
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instead of rapidly depleting natural 
resources, I HOPE that's a trend. 

HAVERFORD: You're all relatively young. 
How has your age 
helped/hindered/impacted your "online" 
career, if at all? 

COLIN: I've had comments from VCs about 
my age. One angel asked me whether we 
had "adult supervision" in our company. My 
two co-founders are both older than 50, but 
as I'm the point-person the assumption is 
that we're just a bunch of kids trying to put 
on a show. Funders routinely check our 
team list for "greybeards." It's been an inter-
esting managerial challenge, too. I hired 
one of the biggest names in the Alternative 
Dispute Resolution (ADR) field to direct our 
training wing, in his early 60s, and it's taken 
time to establish my CEO credibility with 
him. At one point he strongly disagreed 
with some of the decisions I had made as to 
the importance of training in our institution-
al priorities, and we had a bit of a con-
frontation, during which he said, "Colin, I 
have shoes older than you." Said with a 
chuckle, but the feelings behind it were laid 
bare nonetheless. 

BRAD: When I first started i-FRONTIER, my 
age helped win business. In 1996 and 
1997, potential clients thought that only the 
younger generation could understand the 
Internet. However, I did have trouble 
recruiting experienced employees, who 
were much older than I. They seemed 
uncomfortable working for a 25-year-old, 
and in his home. 

Now, age is not a barrier in hiring or 
managing. We have more experienced job 
applicants than we have jobs, and my age 
has never posed a problem to our manage-
ment team, which has significantly more 
life and work experience than I. However, 
in pitching new business, potential clients 
now want to see someone with whom they 
can relate—and not because that person 
reminds them of their kids. So, I have found 
it helpful to bring older staff members to 
client pitches. 

JENNA: I've noticed that people raised on 
the Internet tend to "get it." I visited the 
Czech Republic after my first year at Haver-
ford. They didn't "get" capitalism there. 
Meals were incredibly cheap (from a West-
erner's perspective), but they charged you 
for napkins, salt, ketchup, a table charge. It 
was not a capitalist or service-centered type 
of attitude. In the years following it was 
much easier for young Czechs to change 
from a communist lifestyle to a capitalist 
one than it was for the older generation. I 
know the situation there is far more com-
plex, but there is some element of a genera-
tional divide, and the same is true of the 
Internet. Any major paradigm shift is easier 
for the young. Today's youth "get it" far 
more than we aging Gen Xers probably 
ever will. 

VARUN: Being free of some responsibili-
ties, such as children, allows you to take 
risks you might otherwise defer. You can 
have your life more out of balance than you 
might at a later age, and leaving the con-
fines of a cushy job is not as hard. I can 
imagine if you've had a corner office for 
years and a large administrative infrastruc-
ture, it's hard to work at a desk that's a door 
on two file cabinets. On the other hand, 
taking the plunge a bit later, you have more 
experience about what works and doesn't 
work, from management to business mod-
els, and you can more easily finance your 
dream company, as Colin mentions. 

TY: I think performance in the job is much 
more important than age, but Colin's points 
are really germane as well, when it comes 
to the face that a company has for outsiders. 
The biggest problem in the age category are 
young folks who have only worked at a dot-
corm They tend to be exceptionally bright, 
but tend to also do everything in the fastest 
manner possible, which may not be the 
best manner possible. As in all things in life: 
well-rounded people make better co-work-
ers, regardless of age. 

HAVERFORD: What development of the 
online/dot-com world really excites you, 
or is something that readers (your fellow 
alums) should care about or watch out for? 
Any other final thoughts that I haven't pro-
vided an opportunity to share? 

JENNA: I've talked about the multidisci-
plinary nature of the Web already. That part 
keeps me excited. At the end of the day you 
have to like the people you work with, in 
any job, and I find the people in this indus-
try tend to come from a variety of back-
grounds and bring a lot of diverse ideas to 
the table. 

COLIN: Ty was absolutely right about the 
"nasty, venal individuals" out there... in the 
non-profit world you don't have to worry 
about competitors stealing your ideas or 
bad mouthing you in public. But there is 
something fundamentally satisfying about 
taking a big risk to build something you 
believe in from scratch, and working as 
hard as you possibly can to make it go. 
When it's something you really believe in, 
like helping people resolve their disputes 
peacefully, it's wonderful to have this kind 
of opportunity. 

TY: I think that, despite the recent down-
turn, that we are solidly in an era where it 
will become more important to be smart 
than to be strong. These companies did not 
exist ten years ago. What that means is that 
they are chronically understaffed, despite 
the recent layoffs. And what that means, 
from a social justice standpoint, is that 
those who have been underserved by the 
American status quo in the workplace 
(women, or, choose your glass-ceiling 
group here) have a grand opportunity. Criti-
cal quantitative and qualitative thinking are 
important skill sets in this space. And the 
space is as close to a pure meritocracy as 
you will find in the States. This doesn't rec-
tify chronic mismatches in educational 
funding, but it is a rare opportunity for any-
one who wants to work hard. And that, to 
me, is most heartening. 

WINTER 2001 	
29 



$10 

Celebrating Leadership 

On December 1 over 300 members of the Haverford Col-

lege community celebrated the start of the most ambitious 

fund raising campaign in the College's 167-year history. Dur-

ing the elegant reception and black-tie dinner in Center City 

Philadelphia, Haverford President Tom Tritton and board 

chair and vice chair, Barry Zubrow '75 and Catherine 

Koshland '72, respectively, announced the College's goal to 

raise $200 million by 2004. 

Zubrow also recognized two of his predecessors, John 

Whitehead and Gerald Levin, who had agreed to serve as 

co-chairs of the new campaign, "Educating to Lead, Educat-

ing to Serve." 

The gala also was an opportunity to honor several individ-

uals and families whose gifts of $5 million or more repre-

sented close to one-half of the amount raised thus far. Those 

leadership donors included the Koshland family represented 

by Catherine and James Koshland '73, Howard Lutnick '83, 

Barry Zubrow '75 and in memorium, former board chair, 

John Hurford '60. 

For more details about this event and other campaign-

related activities, click on the College's campaign web site 

at www.haverford.edu. 
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C 1) -ting Service.. 
During convocation cere-

monies at Haverford on Decem-

ber 2, eight distinguished indi-

viduals from the fields of busi-

ness, community service, 

medicine and higher education 

received honorary degrees 

from the College in recognition 

of their accomplishments and 

service to their communities. 

The honorees included sever-

al alumni, an administrator and 

a member of the faculty whose 

achievements are a measure not 

only of their contributions to 

their professions, but to society 

as a whole. 

For more details about this 

event and other campaign-relat-

ed activities, click on the Col-

lege's campaign web site at 

www.haverford.edu. 
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